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otherwise specified

opportunities 

not included

provided once we have received your booking

to cancellation at any time 

and payment details



Free Opportunities

your basic listing:

Area overview

Expanded features

PDF brochure

Photo gallery

Tour start location

NEW! Contests

NEW! Doers’ & Dreamers’ advertising

Paid Opportunities

Banner/text advertising – 

You can choose to advertise for more than three 
months for an added fee. Additional banner ads are $175 
per month and additional text ads are $75 per month.

Packages – Feature your vacation value package in the 

NEW! E-mail

NEW! Homepage experience lures

NEW! Itineraries
see and do within your community and region which will 

also be displayed in a new sample itineraries section on 

NEW! RSS Feed

NEW! Video

Contact:

Contact:



NEW! Social Media Program

distribution through traditional and social media channels 

content and to write guest blogs

Cost:
Contact:

Regional Advertising Campaign 
(Winter, Summer, Fall 2009) 

Circulation includes all Maritime daily newspapers 

Who should participate:

Contact:

Brand Kit

Click here to download or visit 

Contact:
Phone:
e-mail:

NEW! Visitor Information Centres – Large-Screen 
Programming –

Cost: To be determined
Contact: Peter Johnson



Event:

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Michele Bourgeois

Event: r

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Kim Jardine

e attends a number 



Event: Spotlight Canada Marketplace

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Kim Jardine

Event: Seatrade Miami

Dates:

Location:

Description:

Who should attend:

Cost:

Contact:

Event: International Tourism Bourse (ITB

Dates:

Location:

Description:

participation is in partnership with the Atlantic Canada Tourism Partnership and the Canadian 

Who should attend:

Cost:

Contact: Kim Jardine



Event: Ontario Motorcoach Association Annual Convention

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Michele Bourgeois 

Event: Bienvenue Québec Trade Show and Marketplace

Dates:

Location:

Description:

Who should attend:

Cost:

Contact:

Event: a

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Michele Bourgeois



Event:

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Michele Bourgeois

Event:

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Kim Jardine



Dates Travel Show Location

2010

Jan. 15-19 American Bus Association (ABA) National Harbor, Masyland. (Capital Region)

May 8-12 Rendez-vous Canada Winnipeg, Manitoba

Oct. 28-Nov. 3 Ontario Motorcoach Association (OMCA) Niagara Falls, Ontario

Nov. 13-17 National Tour Association (NTA) Montreal, Quebec

2011

Jan. 9-13 American Bus Association (ABA) Philadelphia, Pennsylvania

Nov. 5-9 Ontario Motorcoach Association (OMCA) Windsor, Ontario

Dec. 5-9 National Tour Association (NTA) Las Vegas, Nevada

2012

Jan. 7-12 American Bus Association (ABA) Grapevine, Texas



Regional Market (Maritimes)

Event: Atlantic Motorcycle & ATV Show

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Doug Matthews

Event: o

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Doug Matthews

Or your regional tourism industry association

e attends a number 



Event: w

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Doug Matthews

Event: Ottawa Travel & Vacation Show

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Doug Matthews

Ontario

Event: w

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Doug Matthews



Western Canada

Event: Calgary Outdoor Adventure & Travel Show

Dates:

Location:

Description:

Contact: Doug Matthews

United States

Event: AAA Travel Marketplace

Dates:

Location:

Description:

Who should attend:

Cost:

Contact: Michele Bourgeois 

Europe

Event: w

Dates: February 2010

Location:

Description:

Who should attend:

Cost:

Contact: Kim Jardine



Dates Event Location

Jan. 22, 2009 Toronto Winter Promotions Toronto, Ontario

Feb. 12, 2009 Tête-à-Tête Tradeshow Ottawa, Ontario

Feb. 26, 2009
Destinations Showcase – 
Washington, District of Columbia

Washington, District of Columbia

Mar. 9-13, 2009 Ottawa Sales Mission/MPI Lunch Sponsor Ottawa, Ontario

Apr. 13-17, 2009 Toronto Sales Mission/MPI NMID Toronto, Ontario

Apr. 16, 2009 ASAE Springtime Expo Washington, District of Columbia

May 14, 2009 Ottawa Client Promotion Ottawa, Ontario

June 2009 Chicago Sales Mission/Showcase Canada Chicago, Illinois

Jun. 19 -22, 2009

Destinations Showcase – Halifax
(A familiarization trip of meetings &
conventions, and tour & travel clients open 
to Cluster Members of Destination Halifax)

Halifax, Nova Scotia

Jun. 28, 2009 Destinations Showcase – Chicago, Illinois Chicago, Illinois

Aug. 15-18, 2009 ASAE Annual Conference Toronto, Ontario

Aug. 25-26, 2009 Incentive Works Tradeshow Toronto, Ontario

September 2009 Salon Affaires de Montreal Montreal, Quebec

October 2009
Washington, District of Columbia, 
Sales Mission

Washington, District of Columbia

Nov. 25-27, 2009 CSAE National Conference & Showcase Toronto, Ontario

December 2009 Chicagoland’s Holiday Showcase Chicago, Illinois

 is the destination marketing 

companies that have identified their interests in securing 

and Conventions Cluster: 

Contact:



Travel Trade Fams 

Who can participate:

Timing: 

Cost:

Contact: Cindy Wade 

Travel Media Fams

several days to two weeks and may involve individuals or 

Who can participate:

Timing: 

Cost:
Contact: Randy Brooks 

Travel Counsellor Fams 

travel 

Timing:

Cost: Complimentary or reduced costs
Contact: Peter Johnson 

Open-Door Program

Timing:

Cost:

be based on availability and operators may set criteria

Contact: Peter Johnson 



2010 Doers’ and Dreamers’ Travel Guide

Deadlines:

Cost: Rate card available in June 
Contact:

2010 Du rêve à l’aventure

Deadlines:

Cost: Rate card available in June 
Contact:

2009 Festivals & Events Guide

range 

Deadlines:

Contact:



Tour Operator Partnership Program

This program provides opportunities to partner in the 

Timing: Proposals accepted throughout the year
Contact: Cindy Wade 

Tourism Marketing Opportunities Program

Tourism 
Marketing Assistance and Festivals and Events Assistance
Click here or p

Deadline:
Contact: your regional tourism industry association or

Tourism Development Investment Program

This program provides financial assistance to help develop 

Destination Development and Industry 
Development;

Destination Development

Deadlines:
Cost:

Industry Development

Deadline:
Cost:

Who can participate:

Contact: Darlene MacDonald 

Note:

Program are available online 
p

NEW! Visitor Information Services Enhancement 
Program This program will enhance visitor servicing 

through the VIC Technology Upgrade and the Community
Information Kiosk Program

kiosk program will help communities use the new Visitor 

Click here or visit 

Who can participate:

Contact: Peter Johnson 



Tourism Development Facilitation

community groups to deliver workshops or coaching 

Cost:
Contact: Jonathan Foster

Tourism Destination Areas Resource Kit

This workbook provides communities with tools to help 

download kit or visit

Cost:
Contact:

Business Development Guides

to download guide or visit 
 Guides also available in 

Titles include:

Attraction

NEW! Visitor Information Kiosk Kits

to download plans or visit

Cost:
Contact:

NEW! A Guide to Developing 
Outdoor Interpretive Signage

guide or visit p

Cost:
Contact:

Product Development Day

Date:
Location: To be confirmed
Cost:
Contact:



Research Presentations

Research provides the tourism industry with valuable 

Cost:
Contact:

Accommodation Analysis

accommodation data submitted to the department by 

Cost:
Contact:

Online Accommodation and 
Campground Visitor Satisfaction Tool

This research provides accommodation and campground 
operators in Atlantic Canada with regular reports on 

Cost:
Contact: Mary Tulle

Research Services

check out other services on Tourism Insights by clicking 
s

Cost:
Contact:

Research Seminar 

seminar will provide an opportunity to share new research 

Date:
Location: To be confirmed
Cost:
Contact: Olivia Ross 

Tourism Financial Summit

Designed to help tourism operators understand the 

contribute to a better understanding between lenders and 

Date: Fall 2009
Location: To be confirmed
Contact: Darlene MacDonald 



Ici, on parle français

This program promotes enhanced customer service by 

Who can participate:

Cost:
Contact: Mireille Roach

Fair & Friendly Exchange Program

current bank rate and display the Fair & Friendly material in 

Cost:
Contact: Peter Johnson 

Literature VIC Distribution

This program will allow your brochures to be available 

Cost:
distribution centre 
Contact: Bob Boyd 

Nova Scotia Check In Information and 
Reservation Service

This service allows you to reach our visitors as they plan their 

Cost:

Contact: Bob Boyd



Let’s Talk: Tourism Business Forums

Contact:

Facts Flash

Contact:

NEW! Face 2 Face

will also help us better understand how to incorporate 

Cost:
Contact:



programs in which industry can participate at the local 

the association in your area:

Destination Cape Breton Association 

Pictou County Tourist Association 
(

the World Trade and Convention Centre and participating 


